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1 BeAévtlag lwavvng | Awoiknon Kat Staxeipion ivelentzas@uowm.gr
NPOCWTILKWYV gtaiplwv (OE, EE,
adavig etaipia)

2 BeAévtlag lwavvng | Awoiknon ko draxeipion AE ivelentzas@uowm.gr

3 BeAévtiag lwavvng | Awoiknon kat Staxeipion EMNE ivelentzas@uowm.gr

4 BeAévtiag lwavvng | Atoiknon kat diaxeipion IKE <ivelentzas@uowm.gr>




5 Mavvapakng Ztpatnykn availuon piag Strategic analysis of a company ggiannarakis@uowm.gr
Fpnyopng gtalpeiog
6 rawvvapakng Etaupiki Kowwvikn euBovn oto Corporate Social Responsibility in E.U. context ggiannarakis@uowm.gr
Fpnyépng nmAaiclo tng Evpwnaikng Evwong
7 ravvapakng Blwotpog ToupLlopog Sustainable Tourism ggiannarakis@uowm.gr
Fpnvopng
8 ravvapakng ZTAOELG KATOVOAWTWY QTEVOVTL Consumers' perception towards organic food ggiannarakis@uowm.gr
Fpnyopng ota BloAoyikd npoidvra
9 Agomoldn ITéAAa KUKALKN olKovopia Kol To Circular economy and its impact on food sdespoudi@uowm.gr
QVTIKTUTIO TNC OTLC EMXELPHOELS companies, interviews with 10 staff members
tpodipwyv N AAAEG EMUXELPNOEL,
ouvevteLEelg e 10 epyalopevoug
10 | Aeomoudn teAAa KAwpatikn aAAayn otnv Climatic change in the food supply chain from sdespoudi@uowm.gr
edodiaotikry alvoida twv the producers perspective, questionnaire to
tpodipwy kot KAwpatiki aAhayry | 10 food producers
OO TNV HEPLA TWV TTOPAYWYWV,
oUuAAoyn epwtnHaTtoAoyiwv amno
10 napaywyoug TpodpLuwv
11 | Aeomovdn ItéAAa AvOpPOKIKO AIMOTUMIWA OTNV Carbon footprint in the food supply chain, sdespoudi@uowm.gr

epodiaotiky aluvoida tpodipwy,
ouAAoyn ovAanv
gepwTnHatoloyiwv ano 50
KOTOVOAWTEG F) OUVEVTEVEELG ME
15 KaTtavaAwTEG | CUVEVTEVEELG

questionnaires to 50 consumers




ME 10 epyalopevoug

12 | Aeomoudn ITéAAa KAwpoatikr) aAAayn otnv Climatic change in the food supply chain from | 1 sdespoudi@uowm.gr
edodlactiky aluciba Twv the consumers perspective
tpodipwv Kat KAtpatiky aAlayn
OLTIO TNV HEPLA TWV KATAVOAWTWY,
ouAAoyn ovAanv
gpwtnuatoAoyiwv amno 50
KATOVOAWTEG ) OUVEVTEVEELG ME
15 KaTtavaAwTtEg
13 Katapayia Blwoiun avantuén Ko Sustainable Development and Strategies: 1-2 akatarachia@uowm.gr
AvSpovikn stpatnykéc: Meléth nepintwong | Case Study of a Region
piag Nepudpéperag
14 | Katapayid Kowwvikn kot aAAnAéyyva Social and Solidarity Economy: Examples of 1 akatarachia@uowm.gr
AvSpovikn Owovopia: Napadeiypota (SCE)
KOIN.Z.EN
15 Katapoyia Wnorakdg Metaoxnpatiopog kot | Digital Transformation and Human Resource 1 akatarachia@uowm.gr
Avbpovikn Awiknon Avepwrivwv Mépwv: Management: trends and applications
TAOELG KOl EPAPOYEG
16 | Katapoayia Acgikteg Buwowung avantuéng kot | Sustainable Development Indicators and 1 akatarachia@uowm.gr
Avépovikn Erxelpnuoatikotnto: MeAétn Entrepreneurship: A Case Study

nepintwong




17 | Kwvotavtwidng A. | Emevduoeig ko Wuyoloyia Investment and Psychology ankonstantinidis@uowm.gr
AvootAolog
18 | KwvotavtwidngA. | H evowpdatwon tng BLwoiung The integration of sustainable development ankonstantinidis@uowm.gr
AvootAdolog QVATTUENG OTN OTPATNYLKA into the human resource management
Swaxeiplong tou avlpwnivou strategy.
Suvaikov.
19 | KONTZzZAZ Zuykpltikn AvaAuon Comparative Business Development Analy skontsas@uowm.gr
STAMATHS Eruxewpnpatikig Avantuéng otov | sis in the Food Industry.
kAado Tpodipwv. MeAétn Case Study in the
Nepintwong otnv EAAnvikA Ayopa Greek Market
20 | KONTzZAZ H Enevéutiki MoAwtikn tng The Investment Policy of Greece to the skontsas@uowm.gr
STAMATHS EAAGSag otov Topéa Twv Renewable Energy Sources Sector.
Avavewotpwv Nnywv Evépyelag. | An Empirical
Mua Eprnterpikn) Mpooéyyion Approach.
21 KQNTZAZ H ZupBoAn tng AnoteAecpatikng | The contribution of Effective skontsas@uowm.gr
2TAMATHZ ETUXELPNMATIKOTNTOG KAl TNG Entrepreneurship and Innovation in the
Kauwvotopiag otov k&S0 twv Tourism Business Sector.
Touplotikwv Emyelpnoswv.
22 | KONTzZAZ AvaAuon Kootoug — OdENoug Cost-Benefit Analysis of Sustainable skontsas@uowm.gr
STAMATHZ Enevéuoswv Buwoung Avantuéng | Development Investments
23 MMPQNH FEQPTIA Brands kat Branding: H évvoia kau | Brands and Branding: The concept and gbroni@uowm.gr

n avantuén tng oTPATNYLKAG TNG
ENwvUpiag Kat n cuvdeon tng e

development of brand strategy and its
connection with ways of sustainable
development.




TPOTOUG BLWOLUNG avanTuéng.

24 | MNIPQNH FEQPTIA | Hyétng ko Mpaowvn Hyeola péow | Leader and Green Leadership through Al 1 gbroni@uowm.gr
AI(ARTIFICIAL INTELLIGENCE). (ARTIFICIAL INTELLIGENCE).
25 MMNPQNH FEQPTIA H 4n Bopnxavikn Emavaoctaon, o | The 4th Industrial Revolution, cyberspace and | 1 gbroni@uowm.gr
KUBEDVOX(prC KoLl n the shaping of economic Leadership.
Siapdpdwon NG nyeoiag otnv
olKoVouia
26 | Mrooka HAéktpa H KukAwkn olkovopia otov The Circular Economy in Tourism: Imprint, 1-2 ipitoska@uowm.gr
TOUPLOMO: AntoTUTNWON, TAOELS, Trends, Attitudes and Perspectives
OTAOELG KOl TUPOOTITIKEG
27 Muooka HAEKTpaL InatdAn tpodipwv otov Food waste in the hospitality industry 1-2 ipitoska@uowm.gr
§evodoyxelako kAado
Mutooka HAEkTpa Wnorakdg Metaoxnuatiopog twv | Digital Transformation of Greek Businesses: 1-2 ipitoska@uowm.gr
)8 eAAnvViIKwv Emyelprioewv: Imprint, Trends and Difficulties
Amotunwon, TACELG Ko
AvuokoAigg
29 Mudoka HAékTpaL H éiadpBopa otnv EAAGSa: Mua Corruption in Greece: An investigation 1-2 ipitoska@uowm.gr
Siepelivnon
30 | ZAPIANNIAHZ Anpokpartia, AtadpBopd Kat Democracy, Corruption and Economic Growth | 1 nsariannidis@uowm.gr
NIKOAAOZ Owovopkn Avamntuén




31 | ZAPIANNIAHZ AVOVEWOLUEG TINYEG EVEPYELOG Renewable energy sources 1 nsariannidis@uowm.gr
NIKOAAOZ
32 ZAPIANNIAHZ Etaupiki AtakuBépvnon Kot Corporate Governance and Corporate Social 1 nsariannidis@uowm.gr
NIKOAAOZ Etapikn) Kowvwvikn EuBivn Responsibility
33 ZAPIANNIAHZ Zuykpltikn avalvon 2 etatpewwv. | Comparative analysis of 2 companies 1-2 nsariannidis@uowm.gr
NIKOAAOZ
34 | ®APMAKH Ztoxol Biwoiung Avamtuéng tou UN Sustainable Development Goals- Agenda | 2 pfarmaki@uowm.gr
NOAYTIMH OHE- AtZévta 2030 ko duaxuon 2030 and diffusion of information to the
Twv AnpodopLwv otnv university community. The case of the
Navermotnpuakn Kowotnta. H University of Western Macedonia.
nepintwon tou Navenotnuiov
Avtiking Makedoviag.
35 | ®APMAKH To nepfaAlov w¢ epyaleio- omAo | Environment as a war weapon. The case of 1 pfarmaki@uowm.gr
NOAYTIMH o€ pLa eUnoAepun ovppaén. H Ukraine- Russia.
nepintwon tng Oukpaviag-
Pwolag
36 | ®DAPMAKH To podcast ko to Bivteo wg Podcast and Video as an educational tool for | 2 pfarmaki@uowm.gr
NOAYTIMH eKTaLSEUTIKO pyaleio yia environmental awakening and action in

neppardovrtikn adunvion Kat
6paon otnv Tpltofaduia
eknaidsuon. MeAétn nepintwong
0 BaOpog enidpaong os poLtnTEG
tov NAM.

higher education. Case Study The
engagement level of students at the
University of Western Macedonia (UOWM).
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OAPMAKH
NOAYTIMH

H ektiinon Tou KGOTOUG Kal TG
KOTAVAAWONG EVEPYELAG KOIL
USATIVWV MOPpWV WG HECO AoKnoN
MPAOLVNG EMLXELPNUATIKOTATAG. O
PoAog tng PuBuotikng Apxng
AnopBARtwyv, Evépyelag kot
Yéatwv.

Estimation of cost and consumption of energy
and water resources as means of practicing
green entrepreneurship. The role of the
Waste, Energy and Water Regulatory
Authority.

pfarmaki@uowm.gr




